
PROCESS
BOOK

F O R  P R O J E C T  3

K I N E T I C  T Y P O G R A P H Y

Taylor Bates



PROBLEM STATEMENT
A brand’s social engagement contributes to the success of the brand and the experience of the

customers. For this project, there are two options to select from. 

1. Identify one of Belmont’s neighboring businesses. Create a promotional video with the emphasis on

“typography in motion” to support/advertise the business. 

2. Select a product and create a product commercial targeted at college students.
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GOAL AND OBJECTIVE
"The design can be for in-store or  social  media

promotion/ad.  Conduct visual  research to
famil iar ize yourself  with modern product design.

Remember,  this  is  a  typography class the focus of
your project must be on the effectiveness of  the
message,  t iming,  and type treatment (hierarchy,

contrast,  tracking,  etc.)"
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TARGET AUDIENCE
For this  project,  I  intended to target locals  and col lege students looking for a

new place to study and ult imately support.  
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BRAINSTORM
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W H E N  T H I N K I N G  A B O U T  T H I S  P R O J E C T  I  L O O K E D  T O  O T H E R  P R O M O T I O N A L  E X A M P L E S  F O R  V I D E O  I D E A S .  I  N E E D E D  T O
S E E  W H A T  K I N D  O F  B - R O L L  W O U L D  B E  N E C E S S A R Y  A N D  S E E  W H A T  I  C O U L D  A C C O M P L I S H .  N O T  O N L Y  T H A T ,  B U T  I

N E E D E D  F O O T A G E  T H A T  A L L O W E D  M E  T O  P L A Y  W I T H  T E X T ,  S E E I N G  A S  T H I S  I S  A  T Y P O G R A P H Y  C L A S S .  



IDEATION STAGE
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T H E  S C R I P T  W A S  T H E  H A R D E S T  P A R T  T O  F I G U R E  O U T ,  B U T  T H E  M O S T  I M P O R T A N T .  I  H A D  S O M E  I D E A S  B A S E D  O N  K W I Z E R A ' S
P R O M O T I O N A L  V I D E O S  A N D  W E B S I T E .  I  B E G A N  M A K I N G  A  S C R I P T  B U T  D E C I D E D  O N  S H O R T  M E S S A G E S  T H R O U G H O U T  T H E  V I D E O .  



DESIGN ASSESTS
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F O R  T H E  D E S I G N  A S S E T S ,  I  K N E W  I  N E E D E D  T O  K E E P  I T  C L E A N  A N D  T I E  I N  T H E  D E S I G N  E L E M E N T S  K W I Z E R A  A L R E A D Y  H A S .  S I M P L E  T E X T
W I T H  V A R I O U S  W E I G H T S  W A S  T H E  W A Y  T O  G O  A N D  N O V E C E N T O  S A N S  W I D E  D I D  T H E  J O B .  I  U S E D  P R I M A R I L Y  M E D I U M  A N D  D E M I B O L D .

T H E  C O L O R S  W E R E  E I T H E R  F R O M  K W I Z E R A  B R A N D I N G  O R  F I T  W E L L  W I T H  T H E  C O L O R  S C H E M E .



T H E  P R O C E S S

FIRST DRAFT
T H I S  W A S  T H E  R O U G H
D R A F T  W I T H  M O S T
T H I N G S  I N  P L A C E .
S O M E  O F  M Y  F O O T A G E
W A S  H A R D  T O  W O R K
W I T H  S O  I  S W I T C H E D
T H E M  O U T  A N D  C O U L D
F O C U S  O N  T H E  T E X T
A F T E R  T H A T .  



T H E  P R O C E S S

Comparing that footage to the f inal  design
attached at  the end,  you can tel l  a  lot  of  the
text orientation changed.  These specif ic
examples though (top being f irst  draft  and
bottom being f inal  design)  show you what
happens when I  am able to look at  the
composit ion as a  whole.  The f irst  example
needed to be put into the center because that is  

CHANGES
where the eye wants to be as the coffee fal ls ,
so moving that there made al l  the difference.
The second example was more about using the
space I  was given.  The f irst  draft  had grainy
and busy footage so switching it  out al lowed
me to do what I  wanted with the space.  It  also
flows better with the text before it  s ince they
go together.



THE FINAL VIDEO


